
Do you know your Customers?



How many Australian households 
purchase summerfruit?
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How much are they spending on average
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Nectarines ïMarket Segment Breakdown

Senior Couples
22%

Established 
Couples

19%

Independent 
Singles
16%

Bustling Families
17%

Small Scale 
Families

11%

Start Up Families
6%

Young 
Transitionals

9%

Breakdown of Sales



Peaches ïMarket Segment Breakdown

Senior Couples
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Established 
Couples

20%

Independent 
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Bustling Families
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Small Scale 
Families
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Young 
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Distirbution of Sales



Plums ïMarket Segment Breakdown

Senior Couples
22%

Established 
Couples
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Independent 
Singles
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Bustling Families
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Families
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Young 
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Apricots ïMarket Segment Breakdown



Where are your 
Customers 

buying 
Summerfruit?



Nectarines



Nectarines



Peaches



Plums



Apricots



What are your 
Customers 

saying?



Purchasing Habits

2-3 day consumption

Impulse purchase



Seasonality

Å Very expensive.

Å Fruit not so lush.

Å Better quality.

Å Still expensive.

BUT

Å Part of traditional 

festive early 

Summer eating.

Å Better quality.

Å Abundant.

Å Cheaper.

Å Lost the 

ñexcitementò.

Å Poorer quality.

Å Cheaper still.

Å Less interest.

November December January February

EARLY SEASON CHRISTMAS/NEW YEAR LATE SEASON



Cues to Product Choice

Green Grocers preferred

- Fruits are better handled

- Higher fruit quality

- Fruits are fresher

- Recommendations can 
be trusted



Cues to Product Choice

Choosing ñguideò

- Fresh look

- Feel

- Colour

- Lack of blemishes

- Aroma



Awareness of Varieties

Colour ïyellow / white

Clingstone or not



Texture Preferences

Firm vs. Soft

Unanimous on Juiciness
Melting 
Yellow

Nectarines
$5.50 / kg

Non-Melting 
White

Peaches
$6.00 / kg



Storage

Fruit Bowl Fridge



Usage

Snack

Consumed 
at home

Sliced fruit

Cooked at home



Outlook on Fruit Generally

Healthy

Fruit choice guide

- Convenience

- Reliability in quality consistency

- Value

- Taste preference

- Habit

- Treat



Outlook on Fruit Generally

Fruit in general has declined over the years and ñless reliableò

Farmers grow varieties for better handling performance rather 
than eating pleasure

Farmers use unnatural ripening methods

Long storage prior to market display

Farmers consider the industry chain players and not the consumer



Summerfruit ïQuality Discriminators



Current Perceptions on Summerfruit

It can be very 
deceptive ïa good 
looking piece of fruit 
that turns out to be 
dry and tasteless



Current Perceptions on Peaches

Peaches lack taste, can be dry 
and floury, a disappointment. 
They bruise easily, wrinkle up 
quickly, most perishable and 
some of us dislike its furry 
skin.

Peaches are the sweetest, a 
family favourite, easy to eat, 
more filling, lush



Current Perceptions on Nectarines

Nectarines are òdependableó and 
firmer. Itõs harder to go wrong 
with nectarines.  They are more 
portable, good size, smooth skin, 
still fragrant and enjoyable.  

Nectarines may be too 
hard and lacking juice.



Current Perceptions on Plums

Quality of plums can be 
a problem: stringy 
texture, watery (rather 
than juicy), lacking in 
flavour, sour and has a 
bitter skin.

Plums are good sized and 
portable if not overly ripe.  
They are reasonably priced.



Current Perceptions on Apricots

Itõs hard to judge quality by 

appearance.  Apricots can be 

sour or floury, less versatile 

than, say, peaches and ripe 

apricots are hard to tell.

Apricots look attractive and 
colourful. It is decorative, has 
a special flavour, easy to eat, 
good for snacking ïbecause of 
its size.



CHARACTER /IMAGE - SUMMERFRUIT

Å Truly seasonal

Å Lush, juicy, fragrant, tasty (a childhood memory ï
nostalgic)

Å A bit special, a treat

Å Intense eating experience

Å Involving , more ñpersonalò than many fruit

Å Engaging in a sensory way

Å Colourful, visually interesting, sunny, happy, 
enjoying life in a relaxed fashion, holiday mood, 
fresh

Å Laid back, savouring the flavour

Å Family, friends, sharing the occasion



Branding & Tag Line



What next?



Educate the Customer



Arm the retailer 
with product 
information 



Call Attention In -Store & Signal the Season



Encourage Trial In -Store


